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Industry Update

New Organization Aimed
At Dealers, Distributors

Marietta, GA — A new organiza-
tion, termed by organizers as “the
first strategic partnership of its kind
in the kitchen and bath industry,”
has been formed as a buying and ser-
vices cooperative aimed at dealers
and distributors throughout the US.

Organizers last month announced
the formation of KBx, a Marietta,
GA-based organization of dealers and
distributors “ready to make a positive
impact on the industry.”

“We are all re-evaluating our busi-
nesses to adapt to the tremendous
changes in the construction industry
today, and have come together to ad-
dress how to do business in this new'
marketplace,” said KBx managing
director Kathy Turner. “KBx mem-
bers are facing challenges we could
not even imagine two years ago, and
we're leading intensive discussions
on how members are dealing with
and adjusting to these challenges.”

“KBx Members are looking for
new, innovative ways to grow and
prosper in a challenging market-
place,” Turner said.

According to Turner, KBx is profes-
sionally managed by the FEI Group,
a division of CCA Global Partners, a
major business cooperative organiza-
tion. FEI has for 10 years managed

the nation’s largest flooring contrac-
tor cooperative, FloorExpo, and it
was through its flooring-contractor
relationships that FEI became
involved in the formation of KBx,
Turner said.

As a result of existing affiliations,
KBx began “with a tremendous
head start: it has the resources and
market clout of $10 billion in total
member sales and more than 5,000
total member companies.

“So while KBx is a new stand-alone
organization, it does have some
powerful infrastructure to lean on.”
said Turner, adding that KBx mem-
bers service builders, remodelers,
property managers and consumers in
their respective markets. According

18 KITCHEN & BATH DESIGN NEWS | February 2009

www.KitchenBathDesign.com

to Turner, current KBx members
represent a “Who's Who™ of cabinet
dealers, are located in 12 states, and
serve more than 30 major U.S. mar-
kets. The organization, she added,
is “aggressively growing and adding
new members,

“In general, KBx is working to
bring the strongest cabinet dealer-
distributors together and make them
better,” Turner said, noting that the
organization is aimed at facilitat-
ing networking and communication
between members, and offering
informational programs aimed at
business issues, as well as at technol-
ogy, benchmarking and marketing.

“We will also develop supply pro-
grams that protect and improve KBx
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members and provide a competitive
advantage in the marketplace,”
Turner said. “We will do this in a way
that adds value to every link of the
industry chain, from manufacturing
through to the customer.”

Turner said KBx also envisions
“collective opportunities in sales and
marketing, For example, a primary
goal is to have exclusive, preferred
supplier relationships with the larg-
est national and regional customers
and create comprehensive, turnkey
cabinet programs for property man-
agement companies, whether they
involve multi-family, senior housing,
military housing or student housing,”

KBx will be participating in
K/BIS as well as in remodeling
events and other local and regional
trade shows, according to Turner.
The organization is scheduling its
first annual National Conference,
and is condueting conference calls,
e-mails and regional meetings, she
added.

“KBx members are leveraging the
KBx relationship to strengthen their
businesses and create greater value
for their customers,” Turner said.

“We want to be known as the
highest-quality cabinetwork provider
in the industry.”

Information is available at (770)
528-4747 or by visiting the organiza-
tion’s Web site, www.kb-x.com.



